




Tourism Development

�#�V�T�J�O�F�T�T���5�S�B�W�F�M
�‡�$���W�R�W�D�O���R�I��59 convention and event bids with a potential value of $46 
million were submitted by June 30. 
�‡Edmonton Tourism’s Meetings, Business Travel team attended the 
following events: ASAE’s Springtime in the Park, Association Week 
in Chicago, Downtown DMF DOSM’s Sales Blitz, Ottawa Chapter 
Meeting Professional’s International Prix Awards gala  and Travel 
Alberta Dine & Discover week. These trips created contact with over 
900 planners and executives in key Canadian and US Association/
corporate markets.
�‡MeetingsEasy, EEDC’s new web based RFP tool, was unveiled to 
our key partners this quarter. This tool will go live in quarter three. 
�‡Hosted summer familiarization trips with seven key clients: the 
Association of Canadian Community Colleges, Canadian Association 
of Midwives, Canadian College of Health Service Executives, 
Canadian Tax Foundation, FRP Canada, HRG Events & Meetings 
Management, and the Purchasing Management Association of 
Canada.
�‡Edmonton Tourism’s Meeting and Event Services department 
provided VIP “concierge service” to: Canadian Conference on 
Medical Education, ICLEI Conference, 2009 Metro Fire Chiefs 
Conference and the Royal Lifesaving Society Conference - Lifesaving 
Championships. 
�‡Attended a sales mission in New York City with the Calgary Telus 
Convention Centre and made two presentations to BI Worldwide, 
a third party travel planner representing hundreds of corporate 
accounts. 

�&�W�F�O�U���"�U�U�S�B�D�U�J�P�O
�‡Edmonton was unsuccessful in the 2015 Summer Universiade 
Games bid. The decision went in favour of Gwanju, South Korea.
�‡Attended the Canadian Sport Tourism Alliance (CSTA) Congress  
in Gatineau, Quebec April 14-16. Met over ten representatives from 
national sport organizations and was successful in running for the 
CSTA board of directors.
�‡Produced seven bids/referrals including the 2010 Nationals Road 
Cycling Championships and the 2011 AthletesCAN forum.

�-�F�J�T�V�S�F���5�S�B�W�F�M 

�‡Edmonton Tourism hosted 17 key tour operators May 4-7 on a
pre-Rendez-vous Canada familiarization tour to experience a three 
�G�D�\���(�G�P�R�Q�W�R�Q���L�W�L�Q�H�U�D�U�\���D�Q�G���J�D�L�Q���À�U�V�W���K�D�Q�G���N�Q�R�Z�O�H�G�J�H���R�I���(�G�P�R�Q�W�R�Q����
The operators represented several key and newly emerging markets: 
Australia, Germany, India, Japan, and Korea.  
�‡�$�W�W�H�Q�G�H�G��Rendez-vous Canada Marketplace in Calgary May 9-13. 
Edmonton Tourism met with over 75 buyers and participated in two 
event sponsorships. EEDC had two event sponsors - West Edmonton 
Mall and the Fantasyland Hotel - at the “Takin Care of Business” 
night – which has built a strong following and is now known as “the 
Edmonton event.”  
�‡Edmonton Tourism along with Edmonton Airports participated in 
meetings with Mexicana Airlines  executives in Mexico City May 27 
to discuss future opportunities to promote Mexico City to Edmonton 
�G�L�U�H�F�W���Á�L�J�K�W�V�����7�K�L�V���P�H�H�W�L�Q�J���Z�D�V���P�H�D�Q�W���W�R���F�R�P�S�O�H�P�H�Q�W���W�K�H���V�R�X�W�K�E�R�X�Q�G��
campaign  in the Edmonton market. The ultimate goal is to increase 
the load factor in both directions.

�‡Edmonton Tourism is coordinating a cooperative program that 
launched on June 15 to develop a Mexico Integrated Marketing 
campaign (print, radio, newspaper, web, etc) that will target Mexican 
travellers in response to the Canadian government’s removal of 
�W�K�H���+���1�����Á�X���Y�L�U�X�V���W�U�D�Y�H�O���D�G�Y�L�V�R�U�\�����7�K�H���F�D�P�S�D�L�J�Q���Z�L�O�O���S�R�V�L�W�L�R�Q���W�K�H��
Edmonton capital region as a must see travel destination and gateway 
to Jasper National Park and northern Alberta. The campaign is being 
developed and executed by Mexicana’s agency. 
�‡Edmonton Tourism partnered with Anderson Vacations at the 
Vacation.com Conference & Tradeshow in Las Vegas, June 16-20. 
Anderson Vacations has developed a special booking incentive to 
increase bookings into Edmonton.
�‡Active America has been dedicated to developing mutually 
�E�H�Q�H�À�F�L�D�O���E�X�V�L�Q�H�V�V���R�S�S�R�U�W�X�Q�L�W�L�H�V���D�Q�G���Q�H�Z���U�H�O�D�W�L�R�Q�V�K�L�S�V���E�H�W�Z�H�H�Q��
Japanese tour operator delegates and US/Canadian-based suppliers. 
Japanese delegates met with over 60 US/Canadian destinations and 
suppliers, including Edmonton Tourism, in Banff April 19-22.
�‡Edmonton participated and supported KLM VIP Alberta Night  
with Alberta partners and DMOs.
�‡Edmonton Tourism hosted 15 agents from Jetair for a familiarization 
tour, May 26-27. Jetair is part of the TUI consortium, one of the biggest 
tour operators in Belgium and one of the key players on the North 
American Market. 

�‡Visited over eight tour operators for both call centers and product 
development departments for Agent Training in London, UK and 
Edinburgh, Scotland, May 30 - June 6. A total of over 95 agents were 
trained, with future fall dates to be advised.
�‡Edmonton Tourism hosted 10 agents from China as well as 
the Canadian Tourism Commission China representative for a 
CSP (Canadian Specialist Program) “China Across Canada”  
familiarization, June 29-30. 

�'�J�M�N���$�P�N�N�J�T�T�J�P�O����
�‡Canada’s Next Top Model 3 – A reality series, co-produced by Temple 
Street Productions and The May Street Group, in association with CTV globe 
�P�H�G�L�D���D�Q�G���&�%�6���3�D�U�D�P�R�X�Q�W���,�Q�W�H�U�Q�D�W�L�R�Q�D�O���7�9���Z�D�V���À�O�P�H�G���K�H�U�H���$�S�U�L�O��������
�‡Blackstone - A one hour pilot for APTN, Prairie Dog Film & TV - 
�5�R�Q���(���6�F�R�W�W���Z�D�V���À�O�P�H�G���K�H�U�H���0�D�\������������
�‡“A-Team” – A 20th Century Fox Productions feature had a high level 
scout in the Edmonton and Cold Lake region, May 28. 
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�(�(�'�&���L�V���D���Q�R�W���I�R�U���S�U�R�À�W���F�R�P�S�D�Q�\���R�Z�Q�H�G���E�\���W�K�H���&�L�W�\���R�I���(�G�P�R�Q�W�R�Q���W�K�D�W���L�V���U�H�V�S�R�Q�V�L�E�O�H���I�R�U��
regional economic development and regional tourism marketing as well as management 
of the Shaw Conference Centre and Edmonton Research Park. This report is produced 
quarterly to update Greater Edmonton’s business community on EEDC’s key initiatives.

JetAir familiarization tour May 26-27, 2009


