




Industry Tourism Services

�‡For the second year in a row, Edmonton and Jasper supported 
“Jasper Friendship Week” November 10-18 by jointly attending 
each other’s November Mixers. This annual venture reinforces the 
importance of Jasper and Edmonton working together to offer both 
urban and mountain products to visitors.
�‡The second EEDC Economic Outlook Luncheon was held on 
November 24 with over 800 guests in attendance. EEDC received 
a cash sponsorship from PricewaterhouseCooper and was able to 
�P�D�N�H���D���S�U�R�À�W���R�Q���W�K�H���H�Y�H�Q�W��
�‡The popular ECRTP (Edmonton Capital Region Tourism 
Partnership) Holiday Mixer was held on December 9 at the Alberta 
Legislative grounds with proceeds of $1,800 going to Homeless 
Connect Edmonton. 

Tourism Development

�#�V�T�J�O�F�T�T���5�S�B�W�F�M
�‡A total of 105 convention and event bids with a potential value of
$59.3 million were submitted by the end of the fourth quarter of 
2009.
�‡�+�R�V�W�H�G���I�R�X�U���H�[�H�F�X�W�L�Y�H�V���I�U�R�P���W�K�H���8�6���E�D�V�H�G��Hyland Group on 
an Edmonton site visit October 5-6. Hyland has been contracted 
�W�R���F�U�H�D�W�H���8�6���E�D�V�H�G���F�R�Q�I�H�U�H�Q�F�H���O�H�D�G�V���I�R�U���(�G�P�R�Q�W�R�Q���D�Q�G���$�O�E�H�U�W�D��
partners.  
�‡Attended the �,�Q�W�H�U�Q�D�W�L�R�Q�D�O���&�R�Q�J�U�H�V�V���	���&�R�Q�Y�H�Q�W�L�R�Q���$�V�V�R�F�L�D�W�L�R�Q��
Conference November 7-11 in Florence, Italy and the Exhibition 
for Incentive Business Travel & Meetings International Exhibition 
December 1-3 in Barcelona, Spain. A combined audience of 
approximately 10,000 produced over 30 business leads.
�‡Hosted the annual MOTTO (Montreal, Ottawa and Toronto) client 
events November 2-6.  These culinary-based events were extremely 
well received with a total of 125 clients participating with 20 
Edmonton partners. 
�‡Attended the �&�D�Q�D�G�L�D�Q���6�R�F�L�H�W�\���R�I���$�V�V�R�F�L�D�W�L�R�Q���(�[�H�F�X�W�L�Y�H (CSAE) 
Conference November 24-27. Over 500 people attended this annual 
conference along with 22 partners from Banff, Calgary, Edmonton 
and Travel Alberta.
�‡Participated in a series of events in Chicago and Minneapolis  
December 13-17. Over 300 clients were in attendance for both cities 
with key events being the Hyland lunch in Chicago, MPI (Meetings 
Professionals International) Chicago Area Chapter Holiday 
Masterpiece, and the MPI Minnesota Chapter Holiday Party & Sales.         
�‡Edmonton Tourism’s Meeting and Event Services department 
provided VIP “concierge service” to the Canadian Cardiovascular 
Congress October 24-28, where more than 11,000 materials were 
distributed to clients.

�&�W�F�O�U���"�U�U�S�B�D�U�J�P�O��
�‡Hosted six delegates from Special Olympics Alberta and Canada 
on a site visit November 18 as part of the bid process for the 2012 
Special Olympics National Winter Games. St. Albert was chosen as 
host city.
�‡Hosted provincial sport representatives at the Tim Hortons Roar of 
the Rings and included a tour of the new Edmonton EXPO Centre.

�‡�&�R�Q�À�U�P�H�G���W�K�H���I�R�O�O�R�Z�L�Q�J���H�Y�H�Q�W�V���²�������������6�H�Q�L�R�U���7�D�H�N�Z�R�Q�G�R��
�1�D�W�L�R�Q�D�O�V���������������*�U�H�\���&�X�S���R�Y�H�U�Á�R�Z���U�R�R�P�V���������������*�X�M�D�U�D�W�L���'�D�Q�F�H��
Competition, 2010 Junior Tennis Nationals, and the 2010 Prairie 
Cup Hockey Tournament.
�‡EEI (Edmonton Events International) met with both Swim Alberta 
and Athletics Alberta December 9 to discuss future major event bid 
opportunities including the �����������)�,�1�$���:�R�U�O�G���<�R�X�W�K���6�Z�L�P�P�L�Q�J��
Championships and the 2010 International Track Classic.

�-�F�J�T�V�S�F���5�S�B�W�F�M
�‡Representatives from �0�H�[�L�F�D�Q�D�·�V���&�R�U�S�R�U�D�W�H���7�U�D�Y�H�O���G�L�Y�L�V�L�R�Q 
visited Edmonton to tour convention and meeting space and some 
key attractions October 2-3.  
�‡After months of struggling through the H1N1 pandemic and then 
the Mexican Visa requirement, �0�H�[�L�F�D�Q�D���$�L�U�O�L�Q�H�V suspended the 
�(�G�P�R�Q�W�R�Q���²���0�H�[�L�F�R���&�L�W�\���Á�L�J�K�W�����H�I�I�H�F�W�L�Y�H���-�D�Q�X�D�U�\�����������������������0�H�[�L�F�D�Q�D��
has cited its inability to support both cities in Alberta and given t he 
load factors out of Calgary were slightly higher, they will increase 
�&�D�O�J�D�U�\�·�V���V�H�U�Y�L�F�H���W�R���0�H�[�L�F�R���&�L�W�\���W�R���À�Y�H���W�L�P�H�V���D���Z�H�H�N��

�‡Continental Airlines began daily direct service between Edmonton 
and Houston November 1. This route will make it easier for 
�W�U�D�Y�H�O�O�H�U�V���I�U�R�P���W�K�H���V�R�X�W�K�H�U�Q���8�6���W�R���W�U�D�Y�H�O���W�R���(�G�P�R�Q�W�R�Q���D�Q�G���R�S�H�Q�V���X�S��
a new marketing region which can potentially extend into Mexico 
and South America.  
�‡Edmonton Tourism hosted China’s Shandong Tourism delegation 
November 9-10. Points of discussion included how both sides can 
work together to promote Edmonton/Shandong exchange visitors 
now that China has granted Canada Approved Destination Status. 
�‡Hosted HIS Vancouver���K�H�D�G���R�I�À�F�H���1�R�Y�H�P�E�H�U���������������I�R�U���D��
familiarization tour of Edmonton attractions for their Alberta 
itineraries including farming, dining, galleries and other educational 
attractions. 
�‡Participated in the �&�D�Q�D�G�D�·�V���:�H�V�W���0�D�U�N�H�W���3�O�D�F�H in Victoria 
November 30-December 3 and met with a total of 47 pre-scheduled 
buyers. Edmonton Tourism, along with VIA Rail, sponsored the All-
Delegate Lunch that included national and international buyers. 
�‡Participated in the CITAP (Canadian Inbound Tourism 
�$�V�V�R�F�L�D�W�L�R�Q���$�V�L�D���3�D�F�L�À�F) Winter Market Place event in Vancouver 
�1�R�Y�H�P�E�H�U���������.�H�\���V�S�H�D�N�H�U�V���L�Q�F�O�X�G�H�G���&�D�Q�D�G�L�D�Q���7�R�X�U�L�V�P���&�R�P�P�L�V�V�L�R�Q��
�'�L�U�H�F�W�R�U�V���I�U�R�P���W�K�H���$�V�L�D���3�D�F�L�À�F���P�D�U�N�H�W���D�Q�G���W�K�H���-�D�S�D�Q���$�V�V�R�F�L�D�W�L�R�Q��
of Travel Agents. A Receptive Tour Operator panel conducted a 
question and answer session. 

�'�J�M�N
�‡�)�8�%�$�5�� went into pre-production mid-December at Film Alberta 
Studios in Edmonton 
�‡Six digital packages were sent out this quarter highlighting Greater 
�(�G�P�R�Q�W�R�Q���W�R���S�U�R�V�S�H�F�W�L�Y�H���À�O�P�P�D�N�H�U�V��
�‡�7�U�D�Y�H�O�O�H�G���Z�L�W�K���W�K�H���&�D�O�J�D�U�\���D�Q�G���W�K�H���S�U�R�Y�L�Q�F�L�D�O���À�O�P���F�R�P�P�L�V�V�L�R�Q�H�U��
to the �$�P�H�U�L�F�D�Q���)�L�O�P���0�D�U�N�H�W in Santa Monica, CA to represent 
�(�G�P�R�Q�W�R�Q���D�W���À�Y�H���L�Q�G�X�V�W�U�\���P�H�H�W�L�Q�J�V����
�‡Conducted a locations scout���1�R�Y�H�P�E�H�U���������������I�R�U���W�K�H���I�H�D�W�X�U�H���À�O�P��
�´�%�H�W�W�H�U���W�K�H���'�H�Y�L�O���<�R�X���.�Q�R�Z�µ���Z�L�W�K���D���8�6���S�U�R�G�X�F�H�U���D�Q�G���G�L�U�H�F�W�R�U��
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�(�(�'�&���L�V���D���Q�R�W���I�R�U���S�U�R�À�W���F�R�P�S�D�Q�\���R�Z�Q�H�G���E�\���W�K�H���&�L�W�\���R�I���(�G�P�R�Q�W�R�Q���W�K�D�W���L�V���U�H�V�S�R�Q�V�L�E�O�H���I�R�U��
regional economic development and regional tourism marketing as well as management 
of the Shaw Conference Centre and Edmonton Research Park. This report is produced 
quarterly to update Greater Edmonton’s business community on EEDC’s key initiatives.


