dmonton Economic Development Corp.
E (EEDC) has seven strategic priorities for 2008.

I will provide updates on several of these

priorities in each quarterly issue of Growth!

Edmonton’s Image

Greater Edmonton was effectively showcased to
Toronto students as “unique” and “hip” in an
unprecedented multi-partner recruitment
campaign that ended in April. Edmonton Economic
Development Corp. (EEDC) and the City of
Edmonton — together with 18 other stakeholders —
launched a targeted, one-month marketing
campaign to 300,000-plus students at seven
post-secondary schools in Toronto.

The Succeed Sooner campaign created by DDB Canada
(Edmonton) generated an estimated 11 million
advertising impressions to promote the many
opportunities and advantages of a career in Edmonton.

Some highlights of the Succeed Sooner campaign:

« There was a five per cent increase in students —
about 15,000 people! — interested in living and
establishing their career in Edmonton. (It is
estimated that every 5o students attracted will

contribute $3 million back into the economy
from additional household expenditures.)

+ Nearly half (46%) of our student audience
remembered the campaign — an incredibly
high recall rate.

« The campaign generated 54 news stories —
including national, Toronto and campus media
— with positive messages about Edmonton

« The overall opinion of Edmonton by Toronto
students improved 57 per cent.

« The number of students who are more likely to
consider Edmonton as a future residence
increased by 50 per cent.

Edmonton Research Park

Although Dell has closed its Edmonton call centre
(the Dell building was sold to Servus Credit Union
in June), it is important to appreciate that
Edmonton gained from Dell’s brief stay in our
community. In addition to training and
employing hundreds of high-technology workers
in Edmonton (most of whom who have gone to
work for other local technology companies), Dell
had a substantial positive economic impact.

1,102,891
648,600

$429,900

$2,181.2

EEDC calculates that wages paid to local Dell staff
and the construction of Dell’s $26 million facility
produced a $226 million increase in Edmonton’s
GDP between November 2004 and March 2008.
Taxes paid to all levels of government during this
period were $69 million.

Tourism Promotion

The &th annual You're Welcome Edmonton awards
in May honoured our region’s exceptional
hospitality workers in gala style. A record number
of nominees this year were interviewed to
determine winners in 17 award categories.

Globally Competitive Industries

EEDC is very pleased with the government of
Alberta’s commitment in June to technology
commercialization. The province’s action plan,
with a funding commitment to a range of
programs and the introduction of provincial tax
credits to supplement federal tax credits, is very
positive news for Edmonton’s many emerging
technology ~ companies... and Edmonton’s
economic future. ll

the Centve
ATTENTION

SHAW ) Conference Centre

Events services in 2008 as well as bookings
for future years remained at unusually high
numbers in the second quarter. Increased
numbers  of  convention  delegates
contributed to Edmonton’s generally high
hotel occupancy rates.

An assessment of Edmonton's appeal as a
convention destination suggests SCC’s
regional economic benefit could be doubled
by 2020. However, more convention space in
proximity to downtown hotels would be
required to meet potential demand. Much
more work is required to identify the best site
for added convention space plus explore
construction funding and financing options.

Here is a sampling of events hosted at SCC
in the second quarter:

« International Winter Construction Symposium
« Pan Canadian Literacy Forum
+ 2008 Alberta Energy Conference

« Canadian Institute of Mining, Metallurgy and
Petroleum

+ Alberta Water Well Drilling Association
« Chemical Institute of Canada
. Wild Rose Foundation - Vitalize

« Canadian Urology Association



